INSIDE TRACK

ook Familiar?

T SHOULD. It's basically the Contingencies contents page.

It's also the home page of the newly redesigned

Contingencies website. It's the work of our own Mary
Connelly, the same wizard who last year took the Acade-
my's problem-child website straight to the head of the class.

Mary (along with Becky Horst) has streamlined our magazines site,
made it even easier to get around and find things in. And Anne Richard-
son, our web editor, will be providing even more in-depth material on-
line—right up top so you can find it easily—to make Contingencies ar-
ticles that much more valuable to readers.

We've also added a few more bells and whistles that might make
your lives a little easier. For example, under the “Subscribe” button
in the top menu, you'll be able to change your own address so you
won't have to miss a single issue of the magazine. It links you directly
to whatever database you're in (SOA, CAS, CCA) and allows you to
make the changes yourself. No more frustration with middlemen
losing or misdirecting your requests. Don't you just love it?

And for actuaries looking to change jobs or locale, our Jobs page
is now a searchable database. No more scrolling through tons of ma-
terial you don't need in order to find the promising lead. Recruiters and employers can post
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their listings directly, and you can retrieve them by location, company, salary range, practice area, whatever. And

best of all, it’s still free.

Readers looking for articles in past issues will now be able to find them quickly and easily (“Magazine,

»

Past Is-

sues” in the top menu)—at least the ones we're able to store electronically. But even if you need something from be-
fore January 2000 (that was back in the old 20th century, remember?) you can still find it in the “Print-only” search

engine and order a copy. Also for free.

So please, pay contingencies.org a visit and find out what’s new, what’s different, and what’s just as good as ever. o
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